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Hints

EXEMPTED ACTIVITIES:

 If these exceptions apply, a church does not 
have to pay unrelated trade or business income tax:

1. activities in which 
substantially all the 
work is performed by 
unpaid volunteers
2. activities carried 
on by a church primarily for the convenience 
of its members, students or employees (e.g. an 
expresso bar internal to the church)
3. selling merchandise substantially all of 
which has been received by the church as gifts 
or contributions (e.g. craft or bake sales)

EXEMPT INCOME:

Generally dividends, interest, annuities, royal-
ties, capital gains and losses and rents from 
real property are exempted from the tax on 
unrelated business income.  However, there are 
two general exceptions to these exemptions. 

 

Debt-financed property

a. If your church property is debt-financed 
and the church receives rents from that prop-
erty, the church must pay unrelated business 

taxes on the rental income, 
unless at least 85% of 
the property is used for 
exempt purposes

b. In the event 85% of the property is not used 
for exempt purposes, the church may still 
avoid paying unrelated business income taxes 
if the church has the intent to use the property 
for exempt purposes within fifteen years.  This 
intent may need to be documented for the 
Internal Revenue Service.

Parking lots, storage units and other like income
Income from rental of parking lot space and 
storage space (plus several other types of rent-
al income) is not income from real property 
and, therefore, IS subject to unrelated business 
income taxes.

Teri Beyer, Secretary/
Treasurer

EXCEPTIONS TO UNRELATED 
BUSINESS INCOME RULES

Step Counting
If walking is your favorite 
form of exercise, here are some 
counting hints:

The average person walks 
about 1,200 steps in 10 minutes 
(not a brisk pace).

One mile = 2,000 to 2,100 steps.

Nine holes of golf without a 
cart = 8,000 steps.

One city block = 200 steps.

An easy way to check the 
accuracy of a pedometer is 
to walk where you know the 
distance, such as on a quarter-
mile track.  

If you walk in a shopping 
mall, the mall public relations 
office should also be able to 
tell you the distance.

Take Heart, May 2005

presented publicly to three bodies: (1) the 
Restructure Task Force; (2) the National Board; 
(3) the membership of OBSC at the Association 
business meeting during national convention.  
If you are a credentialed minister in good 
standing with OBC, you have already received 
a copy of the full text of the vision statement 
in the mail.

The birth canal of most vision statements 
is through a called leader.  In organizations 
governed like ours, the vision statement 
also requires ownership and approval 
by the leader’s covering, in this case the 
National Board.  Please understand: as of 
this writing no formal action has been taken 
by the National Board regarding this vision 
statement.

Here are some highlights.  The word “culture” 
is critical in apprehending the vision.  
The process would include re-evaluating 

everything we do and every dollar we spend 
in terms of our stated mission.  There would 
be a new call to a higher degree of loving 
accountability - to mission.  We would reject 
maintenance at every level of our movement 
in favor of missional effectiveness.  

•  AN OUTREACH CULTURE 
– Monitor and measure Great Commission 
effectiveness.  Target and touch lost children 
and youth. Get OBC “in” the world rather 
than “cocooned” from it.  Ask God to give 
us an organizational culture characterized by 
His own heart’s brokenness for lost people.  
The active sharing of our faith cannot be 
programmatic – it must be organic, systemic...
a deeply held core value we monitor, measure, 
report and celebrate.

•  A LEADERSHIP DEVELOPMENT  
   CULTURE 
– A burgeoning culture of equipped and 
discipled laborers and leaders.  At least 20 

The goal of prayer is the ear of God.
  E.M. Bounds
 

Hurried devotions make weak faith, feeble 
convictions, questionable piety.  To be little 
with God is to be little for God.
  E.M. Bounds

It takes time in the secret places to get the full 
revelation of God.
  E.M. Bounds

Units of prayer, combined like droplets of 
water, make an ocean which defies resistance.
  E.M. Bounds
 

One man or woman called of God is worth a 
hundred who have elected to serve.
 Oswald Chambers

Let us leave no stone unturned in the effort to 
move God’s people to spread the message to 
every creature.
 The Goforths

Am I going to live a sequestered life on the 
mountain and never come down into the 
demon possessed valley?  Will I ever prove 
that what I saw on the mountain is sufficient 
to enable me to face what I find in the valley?
 Author Unknown

There is never a problem with darkness.  
Darkness is predictable...it always acts 
according to its nature.  The problem is with 
the light!  Where is it?
 Author Unknown
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CHURCH LAW

STEWARDSHIP  STORIES

ESTATE  PLANNING

Resource
Recap
Getting Help*

If you have volunteers 
or staff members who 

can handle your church 
marketing, that’s amazing, 

but the rest of us might need 
the help of an expert.  These 

companies all specialize in 
church marketing:

Artistry Marketing
(artistrymarketing.com)

Breakthrough Media
(breakthroughchurch.com)

Center for Church 
Communication

(cfcclabs.com)
Faith Highway

(faithhighway.com)
Faith Span

(Faithspan.com)
Outreach Marketing

(outreachmarketing.com)
Mustard Seed Studio

(mustardseedstudio.com)

*Ministries Today – May/June 2005

         Book Briefs
Battle Cry for a Generation
Cook Communications Ministries
2005, 213 pp

A sinister enemy marches across our land leav-
ing in its path the ravished hearts and minds 
of America’s youth.  Giant corporations, media 
conglomerates, and purveyors of popular cul-
ture have invested billions of dollars and endless 
hours of effort to seduce and enslave the souls 
of our youth.  And so far, they have succeeded.  
The enemy is no longer at our doorsteps.  It is in 
our homes, in our children’s bedrooms.  It goes to 
school with our teens and fills their free time – 
and when they sleep, it wraps around their dreams.

In Battle Cry for a Generation, Ron Luce, one of the 
great champions for today’s youth, reveals the 
intricate battle that has been launched against our 
teenagers.  Every parent, youth leader, teacher – 
this is the book you’ve been waiting for.

(Part 3)

centers across the USA whose primary 
mission is to train laborers for the 
harvest.  Pastors preaching on the call 
of God at least once a quarter; spiritual 
fathers and mothers mentoring the 
next generation of leaders; mentoring 
pastors providing internships; a 
nationwide data base identifying 
and tracking early-in-life young, 
gifted leaders; a summer discipleship 
training school on the campus of EBC; 
expanded GOU.

•  A CHURCH PLANTING 
   CULTURE 
– Mobilize to become a church 
multiplication movement. “A little 
one shall become a thousand” (Isaiah 
60:22).  Imagine 1,000 churches: 300 in 
Pacific Region, 300 in Central Region, 
150 in Eastern Region, 150 in Mtn. 
Plains Region, and 100 in Southeast 
Region.

A culture of adaptability and 
flexibility is important to our future...a 
permission-granting culture...one that 




